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India Food forum was formed in 2008 with support from the MoFPI (Ministry
of Food Processing Industries) and with a clear goal to create a platform that
gets all the stakeholders of the Food Retail & Food Service ecosystem under
one roof to learn from each other and grow together. India Food Forum aimed
to be the most powerful food B2B intelligence event where the attendees find
knowledge, connections, ideas, inspiration and new products.

In its 17th edition now, India Food Forum has become the largest B2B
event hosting the end-to-end of food business enablement - from
product sourcing, retail tech innovation trends to grocery retailing
& food service best practices - through a mega 2 day conference,
zoned exhibitions, partner networking and industry awards.

If there’s a festival eelebrating
partnerships between modern
consumer brands and retail,

it’s India Food Forum! [m] g2 [w]
I [ ]
Chairman, India Food Forum | GEO- Grocery, Reliance Retail Chairman’s

Message
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in Food & Grocery Retail

HIGHLIGHTS OF
INDIA FOOD FORUM 2024

Coca-Cola Golden Spoon Awards

India’s most prestigious accolades for food and grocery retailers, the Coca-Cola
Golden Spoon Awards, were launched in 2008 to acknowledge the growing
successes of progressive food and grocery retailers and their crucial role in
boosting consumption and the evolution of effective marketing and distribution
strategies in this sector.

Pepsi IMAGES Food Service Awards

India’s most authoritative recognitions for food service brands and companies to
acknowledge excellence in format innovation, marketing, business expansion,
and customer experience.

Product Launch

Prepare to unveil 2024’s most exciting food & beverage innovations on a
specially designed platform for retail and HoReCa. With a proven track record
of spotlighting groundbreaking F&B launches, India Food Forum is the ultimate
stage for your brand’s big moment.



= Future Forward Star Brand

Given India’s food ingredients and cuisine diversity, it is little wonder that

URE this vast market is home to numerous success stories when it comes to both

brand creation and retail case studies. At India Food Forum, we bring together

FORWARD some of the extraordinary brands whose growth stories can serve as powerful

STAR BRAND masterclasses for both emerging and established enterprises.
Al

Star Progressive Grocer

India is a nation of shopkeepers. Modern supermarket chains only contribute
to less than 10% of the grocery retail market. The rest is served by the local

STHR supermarkets or grocers who are closest to the customers in the hinterlands
> of India. India Food Forum has taken the initiative to felicitate some of the
Procq,aeoséléls supermarkets of Bharat that have modernized with changing times and made
grocery shopping an enjoyable experience for their valued customers.
= SOLOx
IMAGES An evening of short-form talks that promise to enlighten and inspire. Delve into
§@E p the world of retail with insights from industry leaders, change-makers, and
stories. opinions. learnings. outcofies. p I oneers.
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WHAT AWAITS YOU AT
INDIA FOOD FORUM 2024

The India Food Forum 2024, themed “Building a Palate for
Partnerships,” is dedicated to fostering collaboration, innovation,
and growth within the food industry. This theme emphasizes the
importance of creating dynamic and synergistic partnerships to drive
the industry forward.

~ 3000+ attendees
500+ brands -
100+ exhibitors ”  India Food Forum 2024 is your

opportunity to forge transformative
relationships and shape the future
of the food industry. ~

300+ speakers

lI-Q+ conference sessions




FERENGE
ILDING A PALATE

FOR PARTNERSHIPS

Al

India Food Forum theme “Building a Palate for
Partnerships” encapsulates the essence of
collaboration in the ever-evolving food industry.
Just as a refined palate appreciates the harmonious
blend of diverse flavors, successful partnerships in
the food sector thrive on the seamless integration
of varied strengths, ideas, and resources.

In today’s dynamic market, the food industry
faces numerous challenges and opportunities.
From supply chain disruptions and sustainability
concerns to consumer demand for innovation and
guality, navigating these complexities requires
a collaborative approach. Building a palate for
partnerships means fostering relationships that
enhance creativity, efficiency, and resilience.

AttheIndia Food Forum, industry leaders, innovators,
and stakeholders will come together to explore
these partnership opportunities, sharing insights
and forging alliances that will shape the future of the
food sector. By building a palate for partnerships,
we can create a more vibrant, sustainable, and
innovative food industry that delights consumers
and drives growth.



REY ELEMENTS OF THE THEME INCLUDE:

Innovation Through Collaboration

By partnering with technology providers, culinary experts, and research
institutions, food businesses can drive innovation, offering new and exciting
products that cater to evolving consumer preferences.

Brand-Retailer Synergy

Collaboration between food brands and grocery retailers is a cornerstone of
industry success. By working together, brands can ensure their products are
effectively marketed and displayed, enhancing consumer access and boosting
sales. Retailers benefit from exclusive products and promotional support,
creating a win-win situation that drives growth for both parties.

Sustainable Practices

[ ]

Collaborating with sustainability experts, local farmers, and environmental
organizations can help businesses adopt eco-friendly practices, reducing their
carbon footprint and promoting a greener future.
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= z\i\‘ Enhanced Supply Chains

Strategic partnerships with logistics providers and supply chain experts
ensure the timely delivery of fresh and quality products, minimizing waste and
maximizing efficiency.

Market Expansion

[ ]

Joint ventures and alliances with international brands can open new markets,
allowing businesses to expand their reach and tap into global consumer bases.

Consumer Engagement

Collaborating with marketing firms and customer insights specialists can
enhance understanding of consumer behavior, enabling businesses to tailor
their offerings and create meaningful connections with their audience

At the India Food Forum, industry leaders, innovators, and stakeholders will come together
to explore these partnership opportunities, sharing insights and forging alliances that will
shape the future of the food sector. By building a palate for partnerships, we can create
a more vibrant, sustainable, and innovative food industry that delights consumers and
drives growth.
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CHADHA, DIRECTOR &
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SPEARERS OVER THE YEARS
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CEO, GROCERY RETAIL - Co-founder & CEO MD &CEO Owner ED Promoter & Director CEO CEO
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and many more...




= \WHAT EXHIBITING
AT INDIA FOOD FORUM DOES
FOR YOUR BRAND

EXPANDS PUBLICIZES BOOSTS
MARKET LATEST IMAGE AND
REACH INNOVATIONS RECALL
GAIN
CONNECTS EYEBALLS HEIL_JIIDEDIT
DIRECTLY FROM BUYING
EXCITING NEW
TO B2B HEADS ACROSS DISTRIBUTION
CUSTOMERS RETAIL AND ROUTES
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~\WAYS TO SHOWCASE
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~\VHO SHOULD EXHIBIT?

BUSINESSES ENGAGED IN MANUFAGTURING/
MARKETING / DISTRIBUTION OF

BAKERY & CONFECTIONERY EDIBLE OILS, PULSES,
PRODUCTS DAIRY PRODUCTS DRESSINGS & SAUCES DRY FRUITS
FOOD SAFETY & GRAINS, GEREALS, HEALTH & NUTRITIONAL
FOOD INGREDIENTS PACKAGING FRESH PRODUGE FLOUR FO0DS
PACKAGED & PROGESSED PERSONAL CARE & READY-TO-EAT & SNACKS & FROZEN SPIGES, FLAVOURS & FOOD
FOODS FMCG READY-T0 GOOK FOODS FRAGRANGES

ALGOHOLIG/

NON-ALGOHOLIC
BEVERAGES
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T0 ALL OUR SUPPORTING ASSOGIATIONS

ion of India
Voice of the Indian Restaurant Industry

Mumbai
Chapter

’ Plant Based Foods

OF SMALL & MEDIUM BUSINESSES ’




INDIA'S MOST PRESTIGIOUS REGOGNITIONS
FOR EXGELLENGE IN FOOD AND GROGERY RETAIL

INNOVATION | GROWTH | DIGITAL EVOLUTION | CUSTOMER EXPERIENGE | MARKET LEADERSHIP

NOMINATIONS ARE OPEN!

18" Annual Coca-Gola Golden Spoon Awards
Images Awards for Excellence

in Food & Grocery Retail 27 November, 2024 | The Westin Mumbai Powai Lake

GET IN TOUCH: PRITI GUPTA | pritigupta@irisretail.com | +91 8826415472



INDIA'S MOST AUTHORITATIVE RECOGNITIONS FOR
EXGELLENGE IN FOOD SERVIGE

FORMAT INNOVATION | MARKETING | BUSINESS EXPANSION | GUSTOMER EXPERIENGE

NOMINATIONS ARE OPEN!

‘\',' SERVICE > 8th Annual Pepsi IMAGES Food Service Awards
N AWARDS >4 98 November, 2024 | The Westin Mumbai Powai Lake

Ny 2024 g%

GET IN TOUCH: PRITI GUPTA | pritigupta@irisretail.com | +91 8826415472
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GET IN TOUCH WITH OUR TEAM

Association & Partnerships

Nikhil Behl | +91 9892256022 | nikhilbehl@imagesgroup.in

Mumbai

Rajesh Acharya
+91 9136641014
rajeshacharya@imagesgroup.in

Bengaluru New Delhi

Suvir Jaggi VVandana Thakur
+919611127470 +91 9873048729
suvirjaggi@imagesgroup.in vandanathakur@imagesgroup.in

Food Tech & Solutions

Rohit Pandey
+91 8409275306
rohitpandey@imagesgroup.in

For Membership & Delegate Enquiries

Priti Kapil Suchita Poojary
+91 9868801869 +919082957381
pritikapil@imagesgroup.in suchitapoojary@imagesgroup.in

For Speaking Opportunities

Priyanka Sodai
+918053107376
priyankasodai@imagesgroup.in

For Awards & Nominations

Priti Gupta
+91 8826415472
pritigupta@irisretail.com



