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! India Food forum was formed in 2008 with support from the MoFPI (Ministry of
Food Processing Industries) and with a clear goal to create a platform that gets
all the stakeholders of the Food Retail & Food Service ecosystems under one
roof to learn from each other and grow together. India Food Forum has since
become India’s most powerful food B2B intelligence event with a compelling

mix of knowledge, connections, ideas, inspiration and product innovation.

Hosting its 18th edition in 2025, India Food Forum has become

<C the largest B2B event hosting the end-to-end of food business
s HOR enablement - from product sourcing, retail tech innovation
trends to grocery retailing & food service best practices - via a
mega 2-day conference, zoned exhibitions, partner networking
and industry awards for food retailing and food service.

6 ‘ If there’s a festival celebrating
partnerships between modern consumer

brands and retail, it’s India Food Forum! ’ ’

Damodar Mall

Chairman’s
Message
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[ | Owners & C-Level Executives

[l Food & Grocery Retailers

Senior Management

Food Service/ HoReCa Companies
[l Food/Grocery/FMCG Brands
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Heads
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As a third-time exhibitor, we know
that India Food Forum always does
a tremendous job in predicting our
needs and expectations. For us at
Pansari, we were able to not just
design our displays accordingly,
but were also able to connect to top
buyers across retail and HoReCa.

The legacy is unbeatable. Lots of
businesses and professionals have
learnt from India Food Forum. The
warmth and relationships that
IMAGES brings to the event cannot
be found at any other business

event. Itis only here that young
entrepreneurs and innovators find
a place on conference panels. This
culture of nurturing new ideas and
voices is hard to find.

Mumbai
Chapter

ILis only at India Food Forum that
we gel powerful brand-building
avenues, the real dope on where the
industry’s going, what consumers
are thinking and how we must plan
our future moves. We're already
planning our exhibition strategy for
the 20235 edition!

HOSPITALITY PURCHASING MANAGERS FORUM
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SHOW
HIGHLIGHTS

|
~1” Golden Spoon Awards

Aq" EDITIOp,

Images Awards for Excellence

in Food & Grocery Retail India’s most prestigious accolades for food and grocery retailers, the Golden Spoon Awards
were launched in 2008 to acknowledge the growing successes of progressive food and
Y \ grocery retailers and their crucial role in boosting consumption and the evolution of effective

W IMAGE Y, marketing and distribution strategies in this sector.

vy FOOD VY
i
~ AWARDS \» =1~ IMAGES Food Service Awards

India’s most authoritative recognitions for food service brands and companies to acknowledge
excellence in format innovation, marketing, business expansion, and customer experience.

-:- Product Launch

Prepare to unveil 2025’s most exciting food & beverage innovations on a specially designed
platform for retail and HoReCa. With a proven track record of spotlighting groundbreaking
F&B launches, India Food Forum is the ultimate stage for your brand’s big moment.

I
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stories. opinions. learnings. oul

An evening of short-form talks that promise to enlighten and inspire. Prepare to be entralled
by anecdotal storytelling from industry leaders, change-makers, and food business pioneers.




FUTURE - Future Forward Star Brands

FURWARD Given India’s food ingredients and cuisine diversity, it is little wonder that this vast market
STAR BRAND is home to numerous success stories when it comes to both brand creation and retail case
studies. At India Food Forum, we bring together some extraordinary brands whose growth
stories can serve as powerful masterclasses for both emerging and established enterprises.

STHR Star Progressive Grocers
Proqressive India is a nation of shopkeepers. Modern supermarket chains only contribute to less than 10%
GROCER of the grocery retail market. The rest is served by the local supermarkets or grocers who are

closest to the customers in the hinterlands of India. India Food Forum has taken the initiative
to felicitate some of the supermarkets of Bharat that have modernized with changing times
and made grocery shopping an enjoyable experience for their valued customers.

.

[
) ~1~ Chef's Conclave
\Conclave Celebrated chefs from India share expert insights on emerging trends, industry
challenges, and innovative solutions, offering a rare glimpse into HoReCa

kitchens.

HPMF Conclave

The mega HPMF Conclave brings together purchase heads from India’s leading
hospitality brands, for sourcing best practices and industry connections.
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"WHAT AWAITS YOU AT
INDIA FOOD FORUM 2025

India Food Forum 2025 will be focussed on building on the tremendous
momentum and successes of its previous editions - driving brand-retailer
collaborations, product innovation, and profitable growth for the business of
food in India. This mission emphasizes the importance of creating dynamic and
synergistic partnerships to drive the industry forward.

India Food Forum 2025 is your opportunity
to forge transformative relationships and
shape the future of your business.



F |
CO N E R E N C E ' India Food Forum encapsulates the essence of

collaboration in the ever-evolving food industry.

I M M E RS IV E Just as a refined palate appreciates the harmonious

blend of diverse flavors, successful partnerships in
the food sector thrive on the seamless integration
I N T E L L I G E N C E of varied strengths, ideas, and resources.
In today’s dynamic market, the food industry
faces numerous challenges and opportunities.
From supply chain disruptions and sustainability
concerns to consumer demand for innovation and
guality, navigating these complexities requires
a collaborative approach. Building a palate for

: BETE - r partnerships means fostering relationships that
enhance creativity, efficiency, and resilience.

v ® | At India Food Forum, industry leaders, innovators,
J - and stakeholders will come together to explore
N tailored partnership opportunities, sharing insights

and forging alliances that will shape the future of
the food sector. The Conference epitomises this
focus on intelligence sharing, with a series of talks,
panel discussions and roundtables uncovering deep
market insights and partnerships success stories.



CONFERENCE FOCUS AREAS

' Innovation Through Collaboration

[ ]

By partnering with technology providers, culinary experts, and research
institutions, food businesses can drive innovation, offering new and exciting
products that cater to evolving consumer preferences.

—'-
' Brand-Retailer Synergy

Collaboration between food brands and grocery retailers is a cornerstone
of industry success. By working together, brands can ensure their products
are effectively marketed and displayed, enhancing consumer access and
boosting sales. Retailers benefit from exclusive products and promotional
support, creating a win-win situation that drives growth for both parties.

' Sustainable Practices

Collaborating with sustainability experts, local farmers, and environmental
organizations can help businesses adopt eco-friendly practices, reducing
their carbon footprint and promoting a greener future.




-l-
' Enhanced Supply Chains

Strategic partnerships with logistics providers and supply chain experts
ensure the timely delivery of fresh and quality products, minimizing waste and
maximizing efficiency.

' Market Expansion

Joint ventures and alliances with international brands can open new markets,
allowing businesses to expand their reach and tap into global consumer bases.

"Consumer Engagement

Collaborating with marketing firms and customer insights specialists can
enhance understanding of consumer behavior, enabling businesses to tailor
their offerings and create meaningful connections with their audience




PREVIOUS EDITION SPEAKERS: FOOD RETAIL
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AKSHAY ANIL ANUJ AVINASH BHARTI K BIRAJA BVK CHETAN DHANJI DR. A K
KUMAR KANKARIYA SINGH TRIPATHI SHANDILYA ROUT RAJU DAMII PATEL TYAGI
Co-founder, Bombay Founder Director, MD & CEO, VP & Concept Head Head of Franchise Founder, Promoter & Director, SANGOI Chairman and MD, ED, Haldiram Group
Gourmet Market Navjeevan Super Spencer’s Retail - Freshpik & Fresh Sales and Business Biggies Burger Q-Mart Retail CEO, Sarvodaya Patel Retail of Companies
Shop Chain Signature, Reliance Retail ~ Development, New Shop Supermarket
bomba . : (] Q Sarvodaya o
NAVJEEVAN BURGER 2> PATEL KETAR LIMTTED
gourmet e Reliance e e Supermarket ;
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GAUTAM
KHANDELWAL

CEO, Kipps Super
Market, Lucknow

GIRISH
RELWANI

Director, Kishore Super
Market, Raipur

GULSHAN
KRIPALANI

Founder & MD,
Namaste Ventures

JAINUL
ABIDEEN

MD, Kanchi
Supermarket

K
RADHA
KRISHNAN

Co-founder, Tata StarQuik

K. DEVENDRA
KUMAR

CEO, Fresh2Day

Kishore Super
Market

NAMASTE

Kanehl Super Market

= Quik

-
Fresh@day

- W
MOHAMMED
ASHIQ

Founder & CEO,
Hawwa Marketplace

NAMIT
GUPTA

MD, Honey Money
Top

NANDAN
SINGH

Head of Partnerships,

Arambagh Foodmart

NIRAV
CHAUDHRY

Director, Magson Retail
and Distribution

NISHANT
CHOUDHARY

Owner, Suvidha
Supermart, Guwahati

PRAJAY
MAGANLAL

Founder C&C,
Magsons, Goa

Smwmmgs | B | ERied | Srte

Suvidha
Supermart

Mdgsons’

o WA
KURUSH MANAN MAYANK MOHAMED
DADABHOY GADA GUPTA FAISAL
Co-founder, Bombay Director, Society Co-founder, Food Square Owner, Marina
Gourmet Market Stores & LandCraft Agro Hypermarket,
Cuddalore
bomba
ghme [PeJMARINA
' € = I
y
RAJESH RB JITESH SACHIN SAMEER
AGARWAL KRISHNA, AGARWAL GANDOTRA
Director, Ghanshyam Owner, Mahindra CO0O0, Nature’s Founder & CEQ,
Supermarket 360 Superstore Basket Frendy
wening ¥ N
560 4 Bk frendy\

and many more...



PREVIOUS EDITION SPEAK

ABHIJEET
ANAND

Founder & CEO,
abCoffee

ABHISHEK
BINDAL

COO0, Aditya Birla
New Age Hospitality

ADITYA
SHAH

VP - growth,
Ghost Kitchens

ADITYA BIALA

AJAI
THANDI

Co-founder,
Sleepy Owl Coffee

-

ALINA
ALAM

Founder-CEO,
MITTI Cafe

AMIR
MAJALI

Founder & CEO,
TruFalafel - Karak
Enterprises

et roxaga:

MITTI

ERS: HORECA
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AMIT AMRISH AMRUT ANKIT
BAGCA ARORA MEHTA PATEL
Co-founder, CEO & CMO, MD, Fountain Director, CEQ,
Daryaganj Hospitality Hospitality The Little Italy Group The Belgian Waffle
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CHEF HARPAL CHEF HARSH DHEERAJ DR. ABHINAV DR. SANJAY FARHAT GAURAV GAURAV GAURAV GURMEET
SINGH SOKHI KEDIA GUPTA SINHA GOYAL NAVLAKHI AHUJA BATRA NARANG KOCHHAR
Director, Founder and CEO, Founder & MD, Co-Founder & Head Chief Procurement SAXENA Co-founder & MD, Brand Head, Founder, Founder, Oye Kiddan
Turban Tadka Conscious Mitthaiwalla Jumboking innovation & Strategy, Supply Chain Officer, Director, Go! Biryan Red Ginger Hospitality True Palate Café Coffee Culture & Spice Box
Hospitality & A Diabetic Chef GoodDot Foodlink F&B Holdings
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HARPREET
TIBB

Promoter,
Tibbs Frankie

JISHNU
DUTTA
VP Operations,

Bellona Hospitality
Services

MANPREET
SINGH (MANU)
CHADHA

Director & Founder,
Azula Kitchen & Bar

MANSI
MAHANSARIA
Founder & CEO,
JustDeliveries

-l

KHATTAR

CEO,
Baskin Robbins

MURALI
KRISHNAN

Co-founder & CMO,
Wow! Momo Foods

NOUFAL
NARIKKOLI

Founder & CEO, Zaitoon
Restaurant & Grill

PIYUSH
KANKARIA

Co-founder,
The Yellow Straw

B

JustDeliveries

BASKIN - ROBRING

wow!
memae

Zaitoon

@

RAHUL
SINGH

Founder & CEO,
The Beer Café

SAURABH
KALRA

MD, McDonald’s India
(West & South)

and many more...



WHAT EXHIBITING

AT INDIAFOOD FORUM DOES FOR
YOUR BRAND

®---
~

EXPANDS PUBLICIZES
MARKET LATEST
INNOVATIONS

CONNECTS EYEBALLS HELPS IT

BUILD
DIRECTLY FROM BUYING EXCITING NEW

TO B2B HEADS ACROSS DISTRIBUTION

CUSTOMERS RETAIL AND
4 HORECA HEILTIES



EXHIBITION SNAPSHOTS
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WAYS TO SHOWCASE
YOUR BRAND

| T FELICITATE TOUTBRAND | 4 BECOME 5 POWER
aretiol STAR USPs WITH AN EVENT PO e
OV ASES PROGRESSIVE LAUNCHES & CATEGORY i
GROCERS TASTINGS PARTNER



WHO SHOULD EXHIBIT?

BUSINESSES ENGAGED IN MANUFAGTURING/
MARKETING / DISTRIBUTION OF
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PO

Images Awards for Excellence

in Food & Grocery Retail

INDIA'S MOST PRESTIGIOUS RECOGNITIONS
FOR EXCELLENCE IN FOOD AND
GROCERY RETAIL

INNOVATION | GROWTH | DIGITAL EVOLUTION | GUSTOMER EXPERIENGE | MARKET LEADERSHIP

19" Annual Golden Spoon Awards

11 November 2025 | Jio World Gonvention Centre, Mumbai
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INDIA'S MOST AUTHORITATIVE RECOGNITIONS
FOR EXCELLENCE IN FOOD SERVICE

FORMAT INNOVATION | MARKETING | BUSINESS EXPANSION | GUSTOMER EXPERIENCE

X, AWARDS,

Ny 2024 yb
*

9th Annual IMAGES Food Service Awards

12 November 2025 | Jio World Gonvention Gentre, Mumbai
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BRAND UNIVERSE AT THE EVENT
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GET IN TOUCH WITH OUR TEAM

NIKHIL BEHL

RAJESH ACHARYA, SUVIR JAGGI, VANDANA THAKUR,

ROHIT PANDEY, PRITI KAPIL, SUCHITA POOJARY,



